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What causes the need for decarbonization?

Everyday decision making







of human decision making is
automatic controlled by instincts and
surroundings in the moment of choice

of human decision making is

reflective controlled by knowledge
and education
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Reducing litter and cost

?
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Solutions
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By introducing visual guidelines instead of
bans, the amount of litter left outside of
the bins was reduced by 30% leaving
cost related to maintenance to go down
and customer satisfaction amongst
travelers to go up as a result of the now
cleaner outdoor areas
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Ensuring flexibility in arenewable
energy market
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Social proof

Showing other people that choose to give up control of
their heat consumption, seems to have a positive effect
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Opower uses social proof to reduce
energy consumpton
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Reminder systems

Introducing reminders that prompt consumers to put
on a sweater when the weather gets colder seems to
support flexibility on the energy market.
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Defaultsettings

Heat and energy are not that interesting. Most
consumers will pick convenience over the hassle of
trying to figure out what the best solution is. This means

that setting good defaults for your products and
services Is crucial when it comes to behavior change
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In what challenges could nudge
and behavioral design help create

good results?
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Thankyou

www.krukow@net
sille@krukow.net
@sillekrukow
@krukowDesign



